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In this Issue of Accént 

By Evy Williams 
 

Sharing her expertise with us this month is 
Angela Allen Parker, a self-proclaimed 
technology geek. In this article, she shares 
her views on the future of technology.  
 

EW: Welcome, Angela. Thank you for 
taking the time to be interviewed for our 
technology issue. You’re considered an 
expert on current technology such as the 
Palm Treo 650 and other hardware and 
software. I’d like to “pick your brain,” so 
to speak, about modern technology. 
Where do you see technology headed for 
Virtual Professionals (VPs) and Small 
Business Owners? 
 

AAP: Technology will continue to get 
smaller, faster and more user-friendly. 
The way technology is used is changing 
dramatically right now and the ease of 
use, portability and modes of 
communication are the areas where you 
will see the biggest change over the next 
few months. High-speed wireless ISPs, 
free high-quality voice options from 
Instant Messenger (IM) providers, the 
decline of e-mail use in favor of more 
immediate, more informal “mini-
communique” techniques for business, as 
well as personal use, are just a few of 
the things you will see. That’s one of the 
reasons that the Treo 650 device (my 
own favorite portable solution) is so 
popular. 
 

EW: What technology do you think VPs 
need now as opposed to say, five years 
ago? 
 

AAP: Five years ago, you needed an 
Internet connection, a computer, a 
phone line and a basic set of general 
skills. Not so today. Digital means of 
communication rule this field—as it will 
soon rule every individual’s life. Virtual 
Professionals need to be able to 
communicate and be reached from 
anywhere. That doesn’t mean that you 
are constantly on call, far from it. What it 
does mean is that you are mobile, 
flexible and able to meet client needs on 

any desired platform. You need IM—not 
just at your desk. You need to be able to 
check e-mail and/or text messages from 
any location. You need to be able to 
handle voice calls and perform minor 
tweaks to projects on the fly. 
 

Virtual Professionals are quickly 
becoming the “technology leaders” for 
their small business clients. My own 
clients often ask my advice before 
investing in new technology. It’s cheaper 
and much easier for them to consult with 
me on their needs and how to best meet 
them, knowing that I stay current on the 
tech front, than it is to make an 
expensive mistake in the arena of 
hardware and software. Other Virtual 
Professionals are seeing the same trends 
and the smartest ones are keeping up. 
 

In your area of specialization, you should 
know all that you can about the current 
technologies and options, as well as 
those on the horizon. You should 
maintain current knowledge of how the 
masses communicate. This information 
will directly impact how small businesses 
can effectively advertise and market 
themselves. Those businesses still using 
antiquated methods will not do as well in 
the online world. And the fissure 
between the business that uses 
technology and the business that doesn’t 
will soon be a chasm. 
 

As the importance of local search 
engines, GPS positioning, and vertical 
directories grows—even those businesses 
that are only targeting local populations 
will need to be able to compete for that 
business on the web.  
 

EW: What software and hardware do you 
see imminent for the future? 
 

AAP: Hardware is going smaller and 
software is becoming more dynamic and 
interactive. Soon, for instance, the 
“typical” webpage that you see today will 
be a dinosaur. Take a look at the  

 

continued on page 3 
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From the Editor 

Technology By the Numbers 

This month our guest writer, 
Donna Gilliland, offers a time-
saving solution to organizing e-
mails in Microsoft Outlook. I know 
I’ll be organizing folders in Outlook 
using her tips. 
 

I thought it was very appropriate 
to mention a quote written in 1899 
by Charles H. Duell that I came 
across when doing research for 
this issue. He said, “Everything 
that can be invented, has been 
invented.” Amazing, isn’t it? Those 
words of wisdom are right up 
there with, “there’s nothing new 
under the sun.” 
 

Enjoy our issue this month and 
check back with us in November 
when we’ll be covering the all-
important topic of customer 
service. 
 

Until then, happy reading! 
 

Evy Williams 
Editor 

Technology can definitely make 
you crazy, can’t it? But who can 
live without it nowadays? I know I 
can’t. Without it, I’d be sitting 
behind a desk in a cubicle 
somewhere instead of typing 
comfortably at my own desk, in 
my own office, in my own home. 
 

This issue of Accént is sure to 
inform you. Just reading over the 
articles prior to publication, I’ve 
learned so much.  
 

For instance, Angela Allen Parker 
gives us sage advice on where she 
believes the future of technology 
is headed. And she should know, 
she’s a “geek.” After reading her 
interview I realized she’s right; 
like it or not, we’re all going to 
have to go mobile. She mentions 
the importance of blogging, which 
supports my assertion that it’s a 
powerful new marketing tool. 
 

Our staff writer, Ramona Goutiere, 
has done her research and lets us 
know just how prevalent 

technology is becoming. She also 
provides an excellent article on the 
help offered for the Microsoft 
Office suite of products at 
MicrosoftOffice.com. It’s invaluable 
when you run into a problem and 
need help. I’ve used it many times 
and will vouch for its usefulness. 
 

Tom Lamm, our technical writer, 
provides excellent information on 
the alternative to Microsoft, Open 
Source software. This freeware is 
giving Microsoft a run for its 
money. I hope you’ll consider 
looking into Open Source software 
after reading Tom’s article.  
 

And Dawn Mills Fowler, our 
Assistant Editor, has written an 
informative article on CD archival 
storage as well as the future of 
IBM’s SoulPad.   
 

In the article, “Did You Know?” I 
talk about a little known fact 
regarding Disney’s Epcot. It was 
originally planned as a kind of 
Utopia by Walt Disney himself.  
 

By Ramona Goutiere 
 

Plunkett Research, Ltd., of 
Houston, TX, specializes in 
industry statistics, analysis and 
trends. Using information from 
U.S. government agencies, private 
sources, and their own estimates, 
Plunkett has compiled two eye-
opening data sheets—Infotech 
Industry Overview and U.S. E-
Commerce & Internet Overview—
that drive home the extraordinary 
impact of computer-related 
technology on the global 
economy, our businesses and our 
personal lives. 
 

On the economic front, Plunkett 
lists the following “fun facts” for 
2004: 
 

 Worldwide information 
technology investment 
(estimate): US$2 trillion 

 Worldwide PC shipments: 
177.5 million units 

 Worldwide software revenue: 

U.S.$189 billion 
 Worldwide business software 

revenue (estimate): US$29 
billion 

 U.S. e-commerce sales: 
US$71 billion 

 

In America last year, it was 
technology everywhere: 
 

 U.S. wireless 
subscribers: 169.5 
million 

 U.S. high-speed 
Internet lines: 32.5 
million 

 High-speed 
Internet 
connections, U.S. 
homes: 34 million 

 Active U.S. home 
internet users: 138 
million 

 

Finally, what do American Internet 
users do online? The top activities 
in 2004 were: 
 

 Send e-mail (92%) 
 Use a search engine (84%) 
 Get map/directions (84%) 
 Research a product/service 

(78%) 
 Check weather (78%) 
 

As the Plunkett data 
proves, computer-related 
technology fuels a 
substantial segment of the 
world economy and 
provides indispensable 
tools for modern 
existence. The Internet 
alone has transformed the 
way we work and the way 
we conduct our personal 
lives. 
 

And, by golly, we even 
know when to expect rain. 

 

2YHUYLHZV���3OXQNHWW�5HVHDUFK�
/WG��'DWD�XVHG�E\�$FFpnt with 
express permission. 
 

 

http://www.plunkettresearch.com/
http://www.plunkettresearch.com/technology/infotech_statistics_1.htm
http://www.plunkettresearch.com/technology/infotech_statistics_1.htm
http://www.plunkettresearch.com/technology/ecommerce_statistics_1.htm
http://www.plunkettresearch.com/technology/ecommerce_statistics_1.htm
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pushing this along and is 
making it more difficult for 
generalists to compete in this 
market and those that do 
compete aren’t commanding 
the same salaries as the 
specialists. 
 

So, realize that you can’t stay 
on top of every aspect of 
technology these days—it’s an 
impossibility. But you should 

know your niche-related 
hardware and software 
with an unparalleled 
depth, stay on top of the 
general trends, and 
network with others who 
have complementary 
niches that meet your 
ethical and professional 

standards. By taking the time, 
in this age of technology, to 
build peer-to-peer 
relationships, you become an 
invaluable resource and tool for 
your clients. 

 

Angela obviously has much 
experience and knowledge in the 
technology field. We’re grateful to 
her for providing this information 
to us so we can pass it on to you. 
We hope you find it as useful as 
we did. 

© 2005 by Evy Williams 
 
 

Editor’s Note: Angela Allen 
Parker runs 
www.WickedWordCraft.com, a 
writing marketing services 
company from Dunnville, KY. This 
fall, she launched 
www.WickedTreo.com to help real 
estate agents and other small 
business owners learn to make the 
most of the Treo 650 for 
productivity and organization. She 
blogs and rants about marketing, 
technology and societal issues (not 
necessarily in that order) on 
www.WickedBlog.com. Angela also 
recently partnered with Jodi Diehl 
of www.SunfrogServices.com to 
develop 
www.RemoteProfessionals.com, a 
site dedicated to helping 
outsourcing professionals work 
collaboratively while providing 
small business clients easy access 
to experienced Virtual 
Professionals with a variety of 
complementary skills and services. 

continued from front page 
 

websites that are incorporating 
user experience, feedback and 
growth—like search king 
Google, and others including 
Flikr, WikiPedia, Amazon, 
PalmGear, and Yahoo’s 360 and 
IM products—and you will see 
how they are more valuable for 
visitors because they 
incorporate and encourage 
visitors to become a part of the 
site. They depend on it.  
 

Blogs have revolutionized the 
way people express themselves 
and have brought a casual air 
to online communication. Blogs 
and similar feedback-rich sites 
of the “everyman” variety have 
permanently changed the way 
marketing professionals view 
the consumer market and the 
way businesses—large and 
small—go about accessing that 
market. A single person with an 
opinion can make bigger waves 
through online methods now 
than was ever possible before. 
RSS feeds and blog quoting on 
other blogs and in the media 
means that one person can 
make quite an impact. Business 
is going to have to respond to 
this new “power” of the 
individual to demand a caliber 
of service and attention that 
has been in decline in the 
marketplace for many years. 

 

EW: What new technology do 
you see in the future? 
 

AAP:  I think the use of vastly 
improved voice recognition 
technology to eliminate the 
need for keyboards on mobile 
devices and a trend toward less 
disposable and more recycled/
upgradeable devices will 
improve our digital future. I 
read an article recently about 
studies being done on 
computer chips that “repair” 
themselves and products that 
are created for longevity rather 
than immediate obsolescence.  
In a world of limited resources 
and maximum digital demands, 
this makes sense to me. 
 

As it is now, we are becoming 
more and more dependent on 
digital devices. Handheld 

technology like the Treo and 
others can be used as virtual 
keys for security purposes for 
access to buildings and other 
locked devices, to look up 
product comparison information 
by Infrared scanning a bar code 
in a store, credit card 
information can be beamed into 
receptors at gas stations, and 
the list goes on—and grows 
daily. 

 

One of the 
most 
interesting 
concepts I’ve 
been following 
lately is the 
simulated 
visual 
identification of company logos 
for portable devices that 
permits the user to go online 
using a handheld computer or 
cell phone to enter contests, 
request product information 
and buy tickets to events. This 
is just the tip of the iceberg for 
these types of interactive and 
brand-building opportunities for 
all businesses, worldwide. 
 

Marketing and business 
productivity applications aimed 
at cell phones and smart 
phones are going to be the 
biggest growth area for awhile 
simply because the market 
saturation of people who own 
and use and “never leave home 
without” a cell is growing and 
will reach near-complete 
saturation for most target 
markets in the next few years. 
 

EW: Any other information 
you’d like to provide to our 
readers on this subject? 

 

AAP: Now, the Virtual and/or 
Remote Professional must not 
only utilize these new tools, but 
should also serve as a guide for 
their own clients—either 
directly or by recommending 
resources for clients to review 
or specialists for them to 
contact for their specific needs. 
Being an off-site professional 
now means coordinating with 
other specialists to the benefit 
of a client, as well as niching 
your services to be the best in 
your own field. Technology is 

The Future of Technology—continued 

http://www.WickedWordCraft.com
http://www.WickedTreo.com
http://www.WickedBlog.com
http://www.SunfrogServices.com
http://www.RemoteProfessionals.com
www.wickedblog.com
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Blogging: It Seems Everyone Has Something to Say 
By Evy Williams 
 

Everyone has something to say 
these days. That’s why blogging 
has become so prevalent. Despite 
its apparent popularity, 
Entrepreneur magazine says only 
38 percent of Internet users know 
what a blog is. “Blog” is short for 
“web log” and it’s simply a web 
journal.  
 

Blogging has become the “new 
marketing tool.” How can it be 
such an effective marketing tool if 
so few know what it is? In short, it 
can direct more Internet traffic to 
your site. Blogging has become a 
powerful search engine optimizer 
(SEO) and a terrific marketing tool 
used by the search engines to 
send more Internet traffic to your 
site. And we all know how 
important SEO is to our websites 
these days.  
 

Getting started 
All right then, now that your 
interest is piqued, you want to 
know how to start your own blog. 
The good news is, most options 
for starting a blog are free and 
many offer technical support. 
Blogger.com, for example, is one 
of the most popular blogging 
services. This valuable site 
includes an online learning center 
and a three-hour video that shows 
you everything you need to know 
about blogs. Other free blogs 
include eBloggy, Blog-City, Blog 
Drive, Blog Easy, 22 Blog, 
BlogOntheWeb, LiveJournal and 
AngelFire Blog Builder, just to 
name a few. 
 

Blogger.com is an “easy-to-use 
website where you can quickly 
post thoughts, interact with 
people and more. All for free.” 
What’s more, a blog can be 
created in three easy steps: 
1. Create an account 
2. Name your blog 
3. Choose a template 
Then click on “create your blog 

now.” That’s all there is to it. 
 

How do I update my blog? 
Once you create a blog, you’ll 
definitely want to update it 
regularly. Continuously updating 
your blog is crucial for SEO. You’ll 
need a “feed” to update your blog.  
A “feed” is information from a blog 
created by an RSS (Rich Site 
Summary). RSS is, according to 
XMLOReilly.com, “a format for 
syndicating news and the content 
of news-like sites.” A 
feed can show the title 
and the summary of the 
content. Next you’ll need 
an aggregator to deliver 
the blog feeds. 
 

A word about 
aggregators 
An aggregator—a 
system for delivering 
feeds—is used to keep up with 
your favorite blogs. When a blog is 
updated, an RSS creates a feed to 
tell the aggregator what 
information to display to the 
reader. Blog Lines is a popular 
web-based aggregator that is free 
and easy to use. Feedburner is an 
RSS service that allows you to 
create a graphic that rotates your 
blog headlines. It is especially 
useful for drawing attention to 
your blog. Once set up, 
Feedburner requires no 
maintenance; your headlines will 
automatically be generated.  
 

Now that you know what a blog is 
and how it can help you market 
your website, you might be 
wondering, “How do I measure its 
success?” One company using a 
professional blogger measures 
“qualified prospects by keeping 
tabs on click-throughs.” This way, 
they not only see how many 
people are visiting the site but 
also how they got there and where 
they go afterward. For instance, 
say you have a website selling 
candles. If you post a blog about 
candle scents, shapes, trends or 

whatever, you might like to find 
out how a visitor to your blog 
found it. Did they do an Internet 
search? Did they find the blog site 
from your candle site? Did they 
visit your site after reading your 
blog? All this is valuable marketing 
information.  
 

An avid blogger, Angela Allen 
Parker of WickedBlog.com offers 
this advice: “Blogging is an 
effective marketing tool, especially 

for professional 
outsourcing providers. 
It provides the 
opportunity to 
demonstrate that you 
stay on top of the latest 
market trends for your 
areas of specialization. 
It helps clients and 
potential clients ‘get to 
know’ you as an 

individual, which increases their 
comfort level in working with 
someone they don't literally ‘see’ 
daily. Done properly, it provides 
excellent, targeted content for 
websites—which improves the 
chances that the clients you seek 
will find you via the search 
engines. I will, however, caution 
those who would begin a blog 
simply to boost their marketing 
that it's not an easy task. Nor is it 
an occasional task. If you are 
going to blog, it should be a 
regular undertaking and you 
should blog often. A sparse blog is 
worse than no blog at all—it 
makes you look sporadic and less 
than dedicated. Clients will likely 
associate this with your potential 
lack of dedication to their 
projects.” 
 

As a final note, Melissa Campanelli 
from Entrepreneur magazine 
offers this bit of advice: 
“Publishing a blog won’t 
necessarily guarantee more sales, 
but if it takes off, it can be a 
powerful way to connect with 
prospects and customers.” 
 

© 2005 by Evy Williams 

“First we thought the PC was a calculator. Then we found out how to turn numbers into 
letters with ASCII—and we thought it was a typewriter. Then we discovered graphics, and we 
thought it was a television. With the World Wide Web, we’ve realized it’s a brochure.”   

˜ Douglas Adams 

www.entrepreneur.com
www.blogger.com
www.ebloggy.com
www.blog-city.com
www.blogdrive.com
www.blogdrive.com
www.blogeasy.com
www.22blog.com
www.blogontheweb.com
www.livejournal.com
www.angelfire.com
http://xml.oreilly.com/
http://www.bloglines.com/
www.feedburner.com
www.wickedblog.com
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Microsoft Office Online: Better Help, Better Organization 
to get answers and meet new 
colleagues. Groups are available 
for all Office products, and many 
have subgroups for specific topics. 
 

While you’re on the “Advanced 
Search” results page, go to 
“Community Newsgroups” on the 
right and click on the newsgroup 
link shown for your program. 
Before posting to any group, check 
for previous messages on your 
topic. If you don’t find a match, 
post a new message using these 
quick pointers: 
 

 Select the discussion subgroup 
that most closely relates to 
your issue. 

 Be specific in the subject line 
of your message. Just saying 
“HELP!” won’t help. 

 Identify the version of the 
program you’re running (e.g., 
Access 2003) and the 
operating system you’re using 
(e.g., Windows XP Pro SP2). 

 Tell readers you’ve already 
checked previous posts and 
the KB. 

 Be concise and organized in 
describing your problem. 

 Be courteous and respectful. 
 

Will your problem be resolved at 
this level? I can almost guarantee 
that someone, somewhere has 
already experienced your 
dilemma, and they’ll be glad to 
share the solution. You may even 
hear from one of Microsoft’s Most 
Valuable Professionals, or MVPs. 
These experts monitor the boards 
and frequently offer their talents 
to assist others. After you’ve 
received the help you need, be 
sure to thank everyone who 
responded. 
 

In the end, getting answers with 
Office Online depends on choosing 
the right help options and applying 
them in the right order. Do your 
homework by checking the online 
help and the KB first. If you still 
haven’t solved your problem, post 
to the message boards. 
 

Happy hunting! 
 

© 2005 by Ramona Goutiere 

By Ramona Goutiere 
 

How many times have you been 
using a Microsoft Office product 
like Word, Outlook or Excel and 
encountered a problem that you 
didn’t know how to solve—and 
weren’t sure where to go for help? 
 

In the past you 
probably struggled 
with a multitude of 
online help resources 
scattered across 
Microsoft’s huge website. You 
searched, you bookmarked and, 
despite all the effort, you still got 
lost. I know I did. 
 

Enter Microsoft Office Online. Here 
you’re able to get assistance, 
training, downloads, add-ins and 
templates for current and previous 
versions of Office—all in one place. 
If you’re using Office 2003 
products, you can even access 
online support resources directly 
from each program. Is Office 
Online a perfect help solution? No. 
But it is a great improvement. 
 

To get the most out of Office 
Online, you need to use the right 
tools in the right order. My field-
tested “help strategy” is simple, 
direct and effective. First, search 
the Microsoft Office Help that’s 
available for the specific program. 
If that doesn’t work, search 
Microsoft’s Knowledge Base, that 
comprehensive online repository of 
everything Microsoft. Finally, if 
self-help doesn’t help, ask for 
assistance on Microsoft’s online 
message boards. 
 

Although Office 2003 offers 
several ways to access online help 
resources, going straight to the 
Office Online website and getting 
all the dirty details works best for 
me. Following is a brief overview 
of my “help strategy” for Office 
2003 users. 
 

Check Microsoft Office Help  
 

Although it’s basic, don’t skip this 
step! On the Microsoft Office 
Online home page, select your 
program (e.g., Word) from the 
“Product List” on the left. At the 

top of the page that opens, type in 
a simple search term in the search 
box.  
 

You’ll see a list of items that 
includes just about everything 
Microsoft Office has to offer on 
your topic, from templates to 
training. If you don’t find what you 

need on 
your first 
try, try 
again. 
Effective 

searching is part art and part 
science. The way you think—and 
the way the search engine 
thinks—may not be quite the 
same. If you’re still stuck after a 
few attempts, go to the next step. 
 

Search the Microsoft 
Knowledge Base (KB) 
The Support Knowledge Base is an 
enormous collection of detailed, 
frequently updated articles on 
Microsoft products and covers 
everything from general 
information to in-depth technical 
support. 
 

On the screen showing your last 
“Help” results, click “Support 
Knowledge Base” on the left. You’ll 
see a series of articles already 
pulled from the KB based on your 
previous search. If you don’t find 
your answer, click on “Advanced 
Search” on the upper left. Select 
your specific program and the 
search options you want to use. 
(Be sure to read the “Advanced 
Search Help” section for 
guidance.) 
 

Don’t be intimidated by all the 
results that come up when you’re 
exploring the KB. Just keep 
changing and refining your search 
terms. I learned effective 
searching mostly by trial, error 
and intuition. After a few good 
workouts with Advanced KB, you’ll 
be a pro. 
 

Still don’t see what you’re looking 
for? Hit the message boards. 
 

Post a message to Microsoft’s 
Online Communities 
“Talking” with others through 
discussion groups is a great way 

“For a list of all the ways technology has failed to improve the quality of life, please press 
three.”  ˜ Alice Kahn 

http://www.office.microsoft.com/en-us/default.aspx
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“If it keeps up, man will atrophy all his limbs but the 
push-button finger.”  ˜ Frank Lloyd Wright 

“A computer lets you make more mistakes faster than any other invention in human history, 
with the possible exception of handguns and tequila.”  ˜ Mitch Ratcliffe 

By Donna Gilliland 
 

Organization is one of many keys 
to handling e-mail overload. In 
this article we will focus on 
Microsoft Outlook organizational 
tools which are only a right-click 
away. 
 

Categorize 
Categories allow grouping of 
related e-mails. For example, you 
may want to group all e-mails 
from Accént together. Select the 
e-mails for grouping, right-click 
and choose Categories. Choose 
from the pre-defined list or add 
your own category to the list such 
as Accént. To view all e-mails by 

their categories select 
View>Arrange By>Categories. 
All e-mails assigned the Accént 
category will appear under Accént. 
  

Folders 
Use folders to organize e-mails. If 
you want subfolders as part of 
your Inbox folder, right-click on 
the Inbox folder and choose New 
Folder to create the folder. 
Afterwards move all the related e-
mails to the new folder. 
 

Rules 
Use Rules to automate how an e-
mail is handled upon arrival. For 
example, you may want a monthly 
newsletter to be placed in a 

specific mail folder upon arrival 
each month. Right-click one of the 
newsletter e-mails and choose 
Create Rule to begin the creation 
process of the Rule that will 
automatically place the incoming 
e-mail in a specified folder. 
 

Remember… you are just a right-
click away from handling e-mail 
overload. 
 

© 2005 by Donna Gilliland 
 

Donna Gilliland of MOSTraining, 
Inc. specializes in creating and 
delivering instructor-led training 
designed not for the masses but 
with the needs of employee in 
mind.  

E-mail Organization: Just a Right-Click Away 

Finding that Lost File 

By Tom Lamm 
 

Have you ever been frustrated 
knowing that you have a 
document, but do not remember 
where you saved it? Scrolling 
through directories or using the 
search feature (“What did I name 
it?”), is a real pain. We've all been 
there. 
 

Two tools, Enfish and Google 
Desktop, offer a better search 
facility. Both will create an index 
of the information stored on your 
computer. Enfish Find is a 
commercial product; Google 
Desktop is a free download. 
 

Both use the same principle. After 
installing the software, they will 
scan your computer, building an 
index of the files they find and the 
information they contain. You can 
search based on a file's contents. 
After the initial scan, the products 
keep up with your new files as you 
create them. 
 

Google Desktop is available free 
from Google.com. Like most free 

software (not Open Source, but a 
free offering from a commercial 
company), technical support is not 
available. They do offer a growing 
set of plug-ins to add 
functionality. Google Desktop may 
only be run by the system 
administrator account. This 
enables it to report on all the files 
on the system. It also requires the 
user to be using the administrator 
account, a practice that security 
experts advise against. 
 

Enfish is commercial software. 
Although not free, it offers a richer 
set of features. Enfish indexes the 
same files that Google Desktop 
does and adds e-mail 
attachments, .zip files, ACT! files 
and others. Enfish will include 
your network locations; Google 
sticks to your C:\ drive. 
 

Enfish offers two versions, 
Professional and Find. The 
Professional version includes a 
cross-reference feature. For 
example, you search on a client's 
name and find the ACT! contact 
information. When you select that 

entry from the result list, the 
professional version displays all 
the e-mails, documents and other 
files associated with it. Enfish will 
run from any user account. It 
assumes the rights of the user 
that is logged in, displaying only 
information that the user has 
rights to. 
 

The difference in how each 
product uses the accounts is 
minor if you are the computer's 
only user and already use the 
administrator account. It is quite 
significant if you prefer the more 
secure user account, or share the 
computer with other users. 
 

If you want to try indexing 
software but aren't sure if it's for 
you, download Google Desktop. If 
you outgrow it, move up to Enfish. 
Enfish is for anybody that already 
knows they need indexing 
software, and are willing to pay 
for the extra features. Enfish 
offers a free trial version for 
download. 
 

© 2005 by Tom Lamm 

http://desktop.google.com/
http://www.enfish.com/
http://www.enfish.com/Products_TrialVersion.asp
www.mostraining.com
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“There are two major products that came out of Berkeley: LSD and UNIX. We don’t believe 
this to be a coincidence.”  ˜ Jeremy S. Anderson 

“Unix is user-friendly. It’s just very selective about who its friends are.”  ˜ Unknown 

Open Source: Ready for Prime Time 

By Tom Lamm 
 

Open Source software is one of 
the Internet's best-kept secrets, 
but it will not be for long. The 
Open Source movement has major 
software companies quite 
concerned. Why? Because Open 
Source software is as good as, and 
often better than, commercial 
software yet costs nothing. 
 

Software license 
Most software is Closed Source. 
When you purchase the software 
you agree to follow the terms in 
the End User's License. One of the 
many things you agree to is to not 
share copies of the software. 
 

The Open Source agreement 
allows you to share the software 
but prevents you from selling it. 
The creators encourage you to 
share their product. You also have 
access to the program code, so 
anybody with programming skills 
can modify it. 
 

Open Source is not adware. 
Adware companies give you the 
product for free but display 
advertising as you use it. Eudora 
mail and Opera web browser are 
two good examples. 
 

Software development culture 
Imagine two automobile 
companies. One uses a secretive 
team of specialists; only team 
members contribute to design and 
engineering ideas. If a car model 
has a problem, it is in the team's 
best interest to attempt to 
secretly fix it before the word gets 
out. If you have a problem with 
your purchase, you have no 
access to the team members. The 
company may even deny that the 
problem exists for anybody but 
you. This leaves you wondering 
what you are doing wrong. 
 

The other company builds cars in 
a public facility. People come and 

go. If you have a great idea or 
spot a problem, you are 
encouraged to discuss it with the 
team. The engineers are very 
interested in your ideas, even if 
you are not an engineer yourself. 
If you are an engineer, you can 
help build the car. Of course, if 
you get the idea to remove the 
brakes or install a propeller, the 
rest of the team probably won’t 
allow your idea.  
 

Why is this better? 
When a commercial software 
product has a bug, the software 
company is hoping you won't find 
out. It is really in the company's 
best interest if the problem is kept 
secret and just 
“goes away” when 
you buy the next 
version. 
 

Open Source is 
very public. If you 
are interested, 
you can read the 
current list of bugs 
and their assigned 
priorities. Even nontechnical 
people are encouraged to 
participate. The programmers are 
working in a peer environment. 
The open knowledge of the bug 
motivates the individuals to fix the 
problem, not hide it. More 
importantly, the repair is available 
with the next release. Most 
projects have updates four to six 
times a year with bug fixes and 
new features. 
 

What is available? 
Under Linux, a wide variety of 
software is available. For Windows 
users, two real cost savers are 
Open Office and the Gimp. 
 

Open Office is a replacement for 
Microsoft Office. It is a full office 
suite replacing Word, Excel and 
PowerPoint. Many people prefer 
Open Office to the commercial 

competition. Open Office works 
with older versions of Excel 
spreadsheets and Word 
documents that Microsoft Office no 
longer supports.  When you 
convert a Word document or Excel 
spreadsheet to Open Office, you 
will notice that the result requires 
much less disk space. When you 
convert back, you can be sure that 
Microsoft Office users can read it. 
 

The Gimp is a full-featured 
graphics package. Can you 
imagine what large animation 
houses like Pixar (creator of the 
movie “Toy Story”) pay for Adobe 
Paintbrush or similar software. Of 
course they receive a discount, 

but the “per-seat” fees 
must be steep. Pixar and 
many others have begun 
using the Gimp. It is a 
full-featured graphic 
package. Like most 
illustration software it 
uses layers, various 
brushes and advanced 
graphic features. It also 

includes a full set of features for 
photo editing. 
 

How do I try this? 
Follow the links to Open Office or 
the Gimp. Download their stable 
versions and try them out. If you 
don't like the product, simply 
delete it. Find other offerings on 
directory sites such as 
SourceForge. Make sure to include 
the word “Windows” in your 
search criteria. Lastly, try out 
Wikipedia, an Open Source 
encyclopedia; look up a topic. 
Better yet, contribute one of your 
own.  
 

Like a boulder on a mountainside, 
Open Source was slow in taking 
off. Look for it to make a huge 
impact over the next few years. 
 

© 2005 by Tom Lamm 

http://www.openoffice.org/
www.gimp.org
http://sourceforge.net/
http://www.wikipedia.org/
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By Dawn Mills Fowler 
 

Have you ever wondered what 
somebody does with one of those 
60 gig iPods? I sure have. How on 
earth could you fill that up with 
music? Well, what about this for 
an idea … use it for your favorite 
tunes and to transport your 
computer with you wherever you 
go? 
 

IBM has come up with a concept, 
called the SoulPad, which 
separates a PC into two parts: a 
body (processor, memory, 
keyboard, display) and a soul 
(data, applications, personal 
settings). This allows you to carry 
your computer’s “soul” with you 
and attach to any x86 machine 
and start working just like you 
were at your desk.  
 

According to IBM, “Three 
technology trends have recently 
made SoulPad feasible: larger, 
faster and cheaper portable 
storage devices; auto-configuring 
operating systems that can boot 
on unknown hardware without a 
separate installation phase; and 
the emergence of virtual machine 
technology on PC-class machines.”  
 

Currently, the SoulPad virtual 

computer is in the testing phase 
using the Knoppix operating 
system. This variation of Linux is 
good at booting on unknown 
machines with few or no 
problems. Licensing issues will 
need to be worked out before you 
will be able to use Microsoft 
software with the SoulPad. 
 

Although the SoulPad is not yet 
quite ready for prime time, there 
are options available now that will 
allow you to use USB flash drives 
to accomplish some of these 
tasks. 
 

U3, a company supported by a 
number of USB flash drive 
manufacturers, is launching a 
program called “smart drive 
computing,” which will allow users 
to run software applications from 
a USB flash drive; all data remains 
stored on the USB drive with no 
trace of it remaining behind on the 
host PC.  
 

"There is no question that what 
we are doing and what IBM is 
doing will converge someday," 
according to Kate Purmal, CEO of 
U3.  
 

Applications will be managed from 
the U3 Launchpad, which will be 
pre-installed on all smart drives 

and provide a user-friendly 
interface to install, manage and 
configure applications, as well as 
manage and configure the flash 
drive itself. You will be able to 
have as many applications on one 
flash drive as space allows. 
 

Starting October 15, eight USB 
flash drive manufacturers will 
begin selling U3 compatible drives. 
Currently, there are only a few 
applications available, but with 32 
software companies supporting 
the U3 concept, more are in 
development. Some useful 
programs on the list are Skype, 
EISST Private Mail, Trillian, Mozilla 
Firefox and Thunderbird. Check 
out the full list under Software 
Central on U3’s website. 
 

What could be better for a Virtual 
Professional than a virtual 
desktop? With the ever increasing 
speed of technology growth, it 
gets closer and closer every day. 
With the U3 concept, it seems like 
we are about halfway there. While 
IBM’s SoulPad is a way off, it 
seems like it will offer the perfect 
solution—the heart of your 
computer in the palm of your 
hand. Bring it on! 
 

© 2005 by Dawn Mills Fowler 

By Evy Williams 
 

Did you know that Walt Disney 
envisioned Epcot as a sort of 
Utopia? According to 
Wikipedia.com, “The name Epcot 
derives from the acronym for 
Experimental Prototype 
Community of Tomorrow, a 
utopian city of the future.”  
 

In his own words, Walt Disney 
said, “EPCOT … will take its cue 
from the new ideas and new 
technologies that are now 
emerging from the creative 
centers of American industry. It 
will be a community of tomorrow 
that will never be completed, but 
will always be introducing and 
testing and demonstrating new 
materials and systems. And 
EPCOT will always be a showcase 
to the world for the ingenuity and 
imagination of American free 
enterprise.”  
 

Wikipedia indicates that Disney 
envisioned EPCOT would be “a 
model community, home to 
twenty thousand residents, which 
would be a test bed for city 
planning and organization. The 
community was to have been built 
in the shape of a circle, with 
businesses and commercial areas 
at its center, community buildings 
and schools and recreational 
complexes around it, and 
residential neighborhoods along 
the perimeter. Transportation 
would have been provided by 
monorails and ‘PeopleMovers’. 
Automobile traffic would be kept 
underground, leaving pedestrians 
safe above-ground. A giant dome 
was to have covered the 
community, so as to regulate its 
climate.” Walt Disney said, “In 
EPCOT there will be no slum areas 
because we won’t let them 
develop. There will be no 

landowners and therefore no 
voting control. People will rent 
houses instead of buying them, at 
modest rentals. There will be no 
retirees; everyone must be 
employed.” 
 

But Disney didn’t live to see his 
vision come to fruition. And the 
Disney Company decided it didn’t 
want to be in the business of 
running a town. The model 
community of Celebration, FL is 
seen as an example of what 
Disney envisioned for EPCOT 
except that it is based on “new 
urbanism” instead of Disney’s 
“modernist” and “futurist” ideal.  
 

It’s too bad that his concept of 
Utopia wasn’t realized. Disney 
could have been on the cutting 
edge of technology. At least that’s 
what he had in mind. 
 

© 2005 by Evy Williams 

But Do They Have a Heart? 

Did You Know? 

http://researchweb.watson.ibm.com/WearableComputing/SoulPad/soulpad.html
http://www.u3.com/
http://software.u3.com/
http://software.u3.com/
www.wikipedia.org


 

AC
CÉ

N
T 

O
ct

ob
er

 2
00

5 
V

ol
um

e 
1,

 Is
su

e 
3 

Page 9 

Compact Discs: Archival Media or Drink Coasters in the Making? 

By Dawn Mills Fowler 
 

So, you’ve been saving your 
business records on compact discs 
(CDs) for the last few years and 
now the IRS would like to talk to 
you about something you did in 
1999. No problem, right? Just pop 
that CD into the old machine and 
print out those records. Maybe, 
maybe not. 
 

Manufacturers advertise that their 
CDs will reliably maintain data for 
75 years or more. This may be 
true but requires special handling 
that the average user would find 
difficult to maintain. 
 

Start with a quality disk 
 

Before you even start, forget 
about rewritable (CD-RW) discs. 
For archival purposes, you only 
want recordable (CD-R) 
compact discs. CD-RW 
discs use chemicals 
that change from 
crystalline to non-
crystalline when 
“burned.” They are not 
as stable as CD-R discs 
and should only be 
used for short-term 
data storage. They are 
more susceptible to 
environmental 
damage—especially 
light—and can also be rewritten, 
enabling them to be accidentally 
changed. 
 

CD-Rs are made-up of a reflective 
layer and a transparent dye layer 
(instead of metal) encased in clear 
plastic. When you put the CD-R in 
your CD burner, a laser burns the 
dye, creating dark spots that keep 
the reflective coating from shining 
through. Computers read the dark 
and reflective spots as the ones 
and zeros of your data. 
 

If you are going to be burning to 
archive don’t buy the “10 for a 
dollar” type of CDs, go for the 
best. Quality really does matter in 
this case. 
 

Consider your choices 
First in line are discs made with 
cyanine; these are naturally green 
in color and are chemically 
unstable. This makes these discs 
unsuitable for archival use as they 
can fade and become unreadable 

in a few years. Some 
manufacturers use proprietary 
chemical additives to make 
cyanine discs more stable. 
 

Next up are discs made with azo 
dye—which are blue in color—
whose formulation is patented by 
Mitsubishi Chemicals. Unlike 
cyanine, azo dyes are chemically 
stable and typically rated with a 
lifetime of decades.  
 

Finally, there are CD-Rs made 
with phthalocyanine dye. These 
are usually silver or gold. The 
patents on phthalocyanine CD-Rs 
are held by Mitsui and Ciba 
Specialty Chemicals. These are 
also chemically stable and often 
given a rated lifetime of a hundred 
years or more. 
 

Unfortunately, some 
manufacturers add additional 
coloring to disguise their cyanine 
CD-Rs, so you cannot determine 
the formulation of a disc based 
purely on its color. Similarly, a 
gold reflective layer does not 
guarantee use of phthalocyanine 
dye.  
 

Some manufacturers list the dye 
type right on the label. I recently 
bought some Verbatim discs which 
stated “super azo” right up front. 
On the other hand, I found some 
Imation discs in my drawer, which 
had no information about the type 
of dye used. When I went to their 
website, all it states was that their 
discs feature an “enhanced dye 
layer for maximum data reliability 
and longevity.” So, you need to be 
careful and do your research if 
you want to ensure you are 
getting the disc/dye type you 
want. 
 

Storage and handling 
 

Now that you’ve got a stack of the 
best discs, what do you do to 
make sure they’ll last as long as 
possible? 
 

Do not open the package until you 
are ready to use the discs. Handle 
the discs only by the edges. Clean 
dirt, smudges, fingerprints and 
liquids from discs by wiping with a 
clean, soft fabric in a straight line 
from the center of the disc to the 
outer edge; never wipe in circles. 
The error correction codes on the 
disc can handle small 
interruptions, such as a scratch 
that travels across the spiral, but 
can't handle large interruptions, 
such as a scratch that's traveling 
in the same direction as the spiral. 
Do not use paper products such as 
lens-cleaning paper. 
 

Store your CDs in a relatively cool, 
dark and dry location. It is 
important to control humidity in 
order to prevent mold and mildew, 
as well as interaction between 
water and the dyes and bonding 
agents used in laminating the 
layers of the CDs. 
 

CDs should be stored inside plastic 
cases, which use a ridged ring 
around the spindle that grips the 
disc. This ridge prevents the 
surface of the disc from coming 
into contact with anything during 
storage. The case should then be 
stored vertically to prevent the 
disc from warping. 
 

Avoid using any kind of label on 
the CD itself, and avoid the use of 
printed inserts using anything 
other than water-based inks. Label 
the disc with a non-solvent-based 
permanent marker (not a 
Sharpie®-type marker). 
 

A final word 
 

Remember, technology is 
changing faster than you can say 
“floppy disk.” So just like 5 ¼ and 
3.5 disks, Zip and Jaz drives you 
are really only archiving until the 
next great storage innovation 
comes along. 
 

For more information, go to the 
Optical Storage Technology 
Association. 
 

© 2005 by Dawn Mills Fowler 

http://www.osta.org/
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If you enjoy writing, or just have 
something to say, we’d like to invite you 
to submit articles for possible inclusion 
in our monthly newsletter. 
 

For more information, please e-mail us at 
Info@EmphasisOnSuccess.com.  

The Accént team wants to share with you 
innovative business ideas and perspectives that 
will help your company meet — and exceed — 
your expectations. We want to save you time and 
money by supplying practical tools and techniques 
that you can use to improve your business and the 
way you work — today. By sharing first-person 
success stories and not-so-successful learning 
experiences, we want to inspire and motivate you 
to keep going. And we want to package and 
deliver this information with professional skill, 
insight and humor.  

Evalyn “Evy”  
Williams 

Editor 

Dawn Mills Fowler 
Assistant Editor 

Thomas Lamm 
Technical Writer 

Ramona Goutiere 
Staff Writer/
Proofreader 

To deliver 

information, resources and 

solutions that will enable Virtual 

Professionals and Small Business Owners 

to excel in today’s marketplace. 

www.EmphasisOnSuccess.com 

Knowing how crucial excellent 
customer service is to a 
successful business, you 
won’t want to miss this issue. 
 

See you then! 

Customer Service is featured 
in our November issue. No 
business can be without an 
excellent Client Care plan. 
 

Look for articles on quality 
control of large technical 
projects, a personal blog 

about what customer service 
means to business, customer 
information and how to 
manage it, VAs commenting 
on their ideas of customer 
service, and an interview with 
a Client Care Specialist.  
 

Coming in the Next Issue ... 

mailto:Info@EmphasisOnSuccess.com
http://www.EmphasisOnSuccess.com
www.BrochuresByDesign.com
www.virtual-assistant.us
www.osage.com
www.getgpbs.com

